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Congratulations and thank you for supporting Hockey Helps the Homeless!

We at HHTH know that sometimes fundraising can feel awkward, uncomfortable, and intimidating, but we know you 
can do it, and we want to help! Your best resource is your Online Participant Centre and on the following pages you 
will find a step-by-step guide on how to personalize the centre, send e-mails and maximize your fundraising results!
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OVERVIEW
STEP 1: GETTING STARTED

STEP 2: DRAFT YOUR LIST OF POTENTIAL DONORS 
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CONTACTS

FOR GENERAL INQUIRIES
SUPPORT@HHTH.COM
905-943-4250

EAST / WEST
BRIAN@HHTH.COM
905-943-4250 EXT.  106

ONTARIO / COLLEGIATE
LAURA@HHTH.COM
905-943-4250 EXT.  103

Need any assistance? 
We’re happy to help!

Click any of the titles below to quickly go to that page.



PARTICIPANT CENTRE TUTORIAL
ONCE LOGGED IN, SELECT ‘MY ACCOUNT’

Once selected you can edit the copy and photo that will show up on your donor facing Participant Page.  Be sure to 
customize your message and photo so they are unique to you and communicate why you’re raising funds.  

Click ‘Preview’ at the bottom right of the page to view your changes.  Note, the Preview will open in a new window, 
but will not save your changes.  Click ‘Save’ to save all changes.

STEP 1: GET STARTED TODAY
The first step in any successful fundraising campaign is to get started right away! Once you’ve selected ‘My Account’, 
you’re ready to customize your Participant Support Centre with a unique photo and story that illustrates why you’re 
participating. Do so by selecting ‘Edit Personal Page’.
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STEP 2: DRAFT YOUR LIST OF POTENTIAL DONORS
Your network is bigger than you think. Here are a few ideas of who you could approach to support your skate.

YOUR NETWORK

COMPANY MATCHING PROGRAMS

Friends & family
Coworkers & colleagues
Car mechanic
Local small businesses
Dentist
Lawyer

Favourite restaurants
Clients & vendors
Dog walker
Personal trainer
Sports leagues
Neighbours

Classmates
School contacts
Clubs & hobbies
Accountant 
Real estate agent
Teachers & professors

Getting a corporate match from your workplace doesn’t have to be intimidating, like reaching out to your group of 
potential donors, all you have to do is ask! In fact, many companies already have matching gift programs available for 
their employees. For example, your work may already be partnered with an employee engagement software company 
like Benevity that provides employees online giving, gift matching or volunteering opportunities! If they have one in 
place then you’re already one step ahead and all you have to do is submit a request. 

If your company doesn’t have a matching program in place, you can propose the reasons they should start one, the 
impact their funds will have and the different types of budgets they can set. For example, some companies use a 1:1 
ratio to match their employees fundraising efforts, but others might match $0.50 cents for every dollar raised. 
Be sure to employ the “Quad Method” (which is explained in the next coming pages) to tell your company about what 
issues you’re trying to address, why it’s important, what you’re doing about it and how you want them to help. Also 
explain how your company’s corporate values align with our values and mission. 

Once you list anyone and everyone that could donate to your Campaign including Friends, Family, Colleagues, 
Neighbours, and Clients, then upload their contacts quickly and easily into your Participant Support Centre.

To add contacts, select ‘Add Contacts’ from the right hand menu:

STEP 2 CONTINUED: ADDING CONTACTS
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http://benevity.com


RETRIEVING CONTACTS

STEP 2: ADDING CONTACTS CTD.
Choose between ‘Import Contacts’ if you have multiple or ‘Add Single Contact’ if you are prefer to add contacts 
one by one.  Most will choose ‘Import Contacts’ but both options exist.

When you select ‘Import Contacts’ you will be given three options:
1. Import via Gmail
2. Import via Yahoo
3. Import via .csv file (to be used for all non-Gmail and non-Yahoo accounts)

If you choose to import via Gmail or Yahoo, simply select your preferred option and follow the steps.

If you choose to import via .csv file, select option 3 and click ‘Choose File’.  At this time, you will need to have exported 
your contact lists from your existing e-mail provider.  Ensure that you’ve saved the file as a .csv and that you have 
included 3 columns only: First Name, Last Name, and E-mail.

Your file should look something like:
  
First Name Last Name E-mail
John Smith jsmith@jsmith.com

Once you’ve uploaded your file, click ‘Next’’.

Review to ensure your contacts have been retrieved correctly.  If so, click ‘Next’. 
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STEP 2: ADDING CONTACTS CTD.
SELECT CONTACTS

You have the option at this stage to import all contacts into your address book or select which contacts you 
would like to include.  Once you’ve chosen your preferred option, click ‘Next’. 

Success!  You have uploaded your contacts into your Participant Centre.

VIEW RESULTS
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THE QUAD METHOD

THE GORD METHOD

An ask for funding is really simple. It has four parts —

Part 1: The need you are trying to address

Part 2: Why it is important

Part 3: What you are doing about it

Part 4: “Will you help by doing X?”

And then bonus: Stop talking. (If asking in person)

Your ask doesn’t need to sound stilted, formal or rehearsed - in fact, it shouldn’t. It should be personal, emotional and natural.

Here’s an example: “In Canada over 30,000 Canadians are homeless on any given night.  As a proud Canadian and father/mother, this 
is scary, depressing and unacceptable to me.  So I am getting in shape in order to play 3 hockey games in one day to help put an end to 
homelessness in Canada.  Will you support my skate by making a donation to my fundraising page?” [Stop talking.]
The Quad Method is a modified version of Plenty Consulting’s 4+1 Method.

Gord Keep is our perennial Top Fundraiser, raising over $80,000 for the 2018 Vancouver Tournament alone!  
We asked Gord to share his keys to leveraging your corporate network to ensure fundraising success: 

1. Determine the nature of the audience you hope to approach
2. If it is your general contacts it will consist of a minimum of 3 groups, using generic labels
 a. CEO/Manager level
 b. Professional/VP/mid-level
 c. Administrative position/student new to work force
3. Identify one of each group that you know is a supporter and will donate a “good” amount
4. Before you go out to the larger group have one of each donate so the page is populated by each category 
at a targeted amount. 
 a. High group ($500)
 b. Mid-level ($100)
 c. Admin ($25)
5. Then send your asks to the larger group. When they go on they see what amount other people have donated and it becomes the standard  
and the “guess” for your donor is removed. Obviously the more that do the same level the better the base and result. 
6. Just asking a potential donor to support your campaign “blind” increases the risk that your donor donates less than they otherwise would have.
7. People like to be guided and this is a subtle way of influencing them.
8. Lastly don’t be embarrassed to resend your ask more than once as people often lose emails, get busy or forget.  Remember, just because someone 
didn’t donate when you first asked, doesn’t mean they aren’t planning to.  They may simply need a reminder. Don’t forget to remove those who have 
already donated from your list (note, in 2016 I sent 5 email asks to my list and waited 10 -14 days between reminders).
9. Don’t forget to thank your donors, be it through the website, in person or by handwriting thank you notes.

Crafting your fundraising ask is an important 
part of ensuring you lock in that donation.  
Below we outline the best way to structure your 
request either in person or in writing using ‘The 
Quad Method’.  We have also included some 
helpful fundraising tips for executing your 
fundraising campaign, complements of our 
perennial Top Fundraiser, Gord Keep.

STEP 3: THE ASK
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STEP 3: THE ASK CTD.

When composing your e-mail be sure to select the ‘Include Personalized Greeting’ box on the top left of the 
window.  A personalized greeting includes a default salutation and the first name of each recipient listed in the ‘To’ 
line of an email message (for example, Dear John). If the recipient is not already a contact within your address book, 
the word “Friend” will display with the salutation instead. Make sure to remove the highlighted area.

Once you have personalized your message, click ‘Next’.

Draft, send, track, and manage 
your personalized fundraising 
request directly from your 
Participant Support Centre.

Click the ‘E-mail’ tab at the top 
of your Participant Centre:

You will see three templates:
1. Thank You
2. Solicitation (donation request)
3. Blank

Choose the ‘Solicitation’ template to request a donation, the 
‘Thank You’ template to thank those who have already donated and 
the ‘Blank’ template if you choose to draft a communication from 
scratch.  Be sure to personalize your message(s) so your contacts 
know why Hockey Helps the Homeless is important to you and why 
they should support the cause.  The more personal the better.

Once you select your preferred template, click ‘Next’.
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STEP 3: THE ASK CTD.

Preview and Send!When you have selected who you would like 
to send your e-mail to,  click ‘Next’.

SENDING TO MORE THAN 500 CONTACTS AT A TIME
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In the participant centre, you are only able to send an email to a maximum of 500 contacts at a time. 
Follow these easy steps below to be able to send to more than 500.

Step 1: Go to ‘Add Contacts‘ from your participant centre

Step 2: Scroll all the way to the bottom of your centre and change the ‘Contacts/Page: 25’ to 500 contacts

Step 3: At the far left next to ‘Contacts/Page:,’ click ‘Select All’ to select all 500 contacts

Step 4: After the 500 contacts have been selected, click ‘Compose’ and proceed as normal to send your  
     emails. You will notice that when you’re ready to send your message, the 500 contacts have already  
   been selected to receive your message.

Step 5: If you have more than 500 contacts, you’ll have to send to the first 500 contacts, then go to the next  
   page for another 500 different contacts, and repeat the process until you’ve sent to all of your contacts.

Step 2Step 3 Step 5



Continue to ask and remind those who have yet to donate to your campaign. People are busy, and sometimes 
they need that extra little nudge. Don’t forget to thank those who have already given.

Questions? Reach out to our team at support@hhth.com and 
we’ll be happy to help.
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STEP 4: FOLLOW UP

Compliment your online fundraising efforts with other ideas such as a car wash, host a dance, a road hockey 
tournament, or by selling unwanted goods. The possibilities are endless! In the next pages, we’ll give you a 
few ideas to get started.

STEP 5: TAKE YOUR EFFORTS OFFLINE

CANADA LIFE’S MATCHING GOAL FOR GOAL CHALLENGE

SEND YOUR FUNDRAISING INTO OVERTIME

For every dollar raised above last year’s total of $2.65 million, 
Canada Life will generously match up to $200,000 to invest 
in the growth of our national program.

For more information, visit hhth.com.

From the generosity of HHTH’s National Founding Sponsor, Canada Life, comes the chance to expand our mission 
further. Canada Life’s Matching Goal for Goal Challenge puts players’ fundraising to the test to send their donations 
into overtime. More details below:

mailto:support%40hhth.com?subject=


OTHER TIPS AND FAQ

It is as easy as selecting ‘Change’ from your Participant Centre Home screen.

You can then add Offline Donations but please note that these donations will not show in your fundraising total 
until the funds have been received by HHTH. Cheques can be made out to Hockey Helps the Homeless; make sure to 
include the name of the participant that the donation is going towards in the memo or by letter. 

Alternatively, for cash donations you can charge your own credit card (make sure you are logged out as you are 
doing this as it could alter the tax receipt), input the tax receipt information including the donor’s email, and they 
should receive the receipt fairly quickly and you can keep the cash. If you have any questions about this process,  
feel free to contact your local ops. coordinator.

View your progress by selecting the ‘Progress’ tab at the top of your Participant Centre. 

Select ‘Enter New Gift’ from the Progress or Home pages.

CLICK TO ACCESS THE OFFLINE DONATIONS FORM

F O R  C A S H  A N D  C H E Q U E  D O N A T I O N SMAILING ADDRESS
ATTN: Andrew Gucciardi
44 East Beaver Creek, Unit 4
Richmond Hill, Ontario
L4B 1G8

INCREASE YOUR FUNDRAISING GOAL

HOW TO LOAD OFFLINE DONATIONS (CASH & CHEQUE)
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http://www.hhth.inorbital.com/HHTH/media/images/playercards/2018-HHTH-OfflineDonationsForm.pdf
http://www.hhth.inorbital.com/HHTH/media/images/playercards/2018-HHTH-OfflineDonationsForm.pdf


OTHER TIPS AND FAQ CTD.
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SHARING YOUR PLAYER PAGE THROUGH SOCIAL MEDIA

In your participant centre on the right are social media icons that you can use to easily share your page. These icons 
automatically link to your player page so you can raise awareness and support for your fundraising campaign! Page 
14 of the playbook contains sample Tweets or messaging to easily use and customize.

CUSTOMIZING YOUR FUNDRAISING LINK

To customize your link to make it cleaner or more personalized to share, click on your ‘Personal Page’ tab at the 
top and then right below you’ll see ‘Personal Page URL: (URL Settings).’ Click ‘URL Settings’ and you’ll have 
the option to customize the link to how you want it.



OTHER TIPS AND FAQ CTD.

The worst thing that could happen when fundraising is someone saying 
“not right now,” but this doesn’t mean that they can’t get involved. 
Inform them of the volunteer opportunities available with HHTH as we 
are always looking for Game Changers to join our team. Volunteers 
are guaranteed a day of fun all while helping make a difference in their 
community. Be a champion for the event, make them feel welcomed and 
tell them why you’d love to have them there! 

By participating as a volunteer this year, maybe you’ll see them hit the 
ice or donate to your skate next year. They too can become advocates 
for our cause – just like you! 

VOLUNTEERING

HOSTING YOUR OWN FUNDRAISING EVENT
There’s no better way to raise donations than to have fun doing it! Hosting a fundraising event is a fun and exciting way 
to collect donations from your family, friends and others in your community. 

To get started, brainstorm event ideas and decide which one you want to do – bake sales, galas, barbecues, theme 
parties and auctions are all great places to start. Just remember, no matter how big or small your event may be, the 
contributions you raise will have a direct impact on fighting homelessness in your city. Once you’ve decided on the type 
of event you want to host, the fun really begins! Here are a few tips when planning your event. 

FORM AN EVENT COMMITTEE
It’s hard to do everything on your own and you shouldn’t have to! By 
putting together an event planning committee, you can delegate roles 
and tasks to each member. You can even get members of your team 
involved and spread the fundraising success amongst yourselves.

SETTING A DATE & LOCATION
Remember to give yourself enough time to plan 
and promote accordingly! Keep in mind the size 
of the event you’re thinking of and an appropriate 
venue to support your fundraising activities.

DETERMINING YOUR COSTS
Setting a fundraising goal and budget will give you a good sense 
of how much you should be spending on your event. Be sure to 
track your expenses as you go and keep in mind any permits, 
insurance or legal liabilities that may need to be addressed.

SOLICITING SPONSORS
Reaching out to sponsors can help alleviate some 
of the costs of your event! See if your network is 
able to donate gift cards, auction items, or in-kind 
items to help put on an exciting event.

PROMOTING YOUR EVENT
Promoting your event through social media, posters and word-of-mouth is key to generating buzz and excitement. In 
your ‘LOCKER ROOM’ tab located on your city’s tournament page, you’ll find a number of promotional items that 
we’ve created just for you – including social media templates, posters and more! If you’re running a larger/special 
event, feel free to contact HHTH for customized materials. Have fun!
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HOST A CAR WASHHOST A GARAGE SALE

REACH OUT TO LOCAL  
BUSINESSES FOR SPONSORSHIP

ORGANIZE A ROAD HOCKEY 
MINI STICKS TOURNAMENT OR 

SKILLS COMPETITION

SEEK A CORPORATE MATCHING 
GIFT FROM YOUR EMPLOYER

SHARE STATS VIA SOCIAL MEDIA 
& ENCOURAGE YOUR FOLLOWERS TO DONATE

FUNDRAISING IDEAS
There are lots of amazing ways to get involved and fundraise, but here are a few to get you started!

HOST A BACHELOR/
BACHELORETTE AUCTION

HAVE A JELLY BEAN 
GUESSING CONTEST

ORGANIZE A BAKE SALE AT 
YOUR SCHOOL, CHURCH, OR 

WORKPLACE

ASK FOR DONATIONS IN LIEU OF 
BIRTHDAY/HOLIDAY GIFTS

COLLECT & RETURN EMPTIESTHROW A PARTY!SELL UNWANTED GOODS ONLINE

HOST A FANTASY SPORTS POOLHOST A CUT-A-THON

There are many more ideas and we encourage you to use your unique skills and hobbies.
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YOUR EQUIPMENT / FUNDRAISING TOOLS
Use the resource centre to print or post online to maximize your fundraising efforts!
To print or post these files, visit the LOCKER ROOM tab located on your tournament city’s website.

SUPPORT MY SKATE TO END HOMELESSNESS

hockeyhelpsthehomeless.com

BE A GAME CHANGER.

CLICK TO VIEW YOUR EQUIPMENT

PRINTABLE + ELECTRONIC POSTERS

SOCIAL MEDIA POSTS

F A C E B O O K / I N S T A G R A M / L I N K E D I N  P O S T S

S T O R Y  P O S T S  &  H E A D E R S

ON ANY GIVEN NIGHT, 
OVER 35,000 PEOPLE IN CANADA 
ARE ESTIMATED TO BE HOMELESS.

TOGETHER, WE CAN CHANGE THIS STATISTIC.

I AM PARTICIPATING IN A HOCKEY HELPS THE HOMELESS TOURNAMENT,  
FACING-OFF AGAINST HOMELESSNESS AND RAISING AWARENESS AND FUNDING FOR 

LOCAL HOMELESS SUPPORT AGENCIES RIGHT HERE IN OUR OWN COMMUNITY.

BECOME A GAME CHANGER AND 
SUPPORT MY FUNDRAISING CAMPAIGN!
VISIT HHTH.COM AND FIND MY PLAYER PAGE:

DONATIONS OF $25 AND UP WILL RECEIVE A TAX RECEIPT.
FOR MORE INFORMATION ON YOUR IMPACT, VISIT HHTH.COM.

ANY QUESTIONS? CONTACT ME AT: 
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https://www.dropbox.com/sh/38ebrkr7kje0xzt/AADs0JIdC2xFXIE9xU06Ajvva?dl=0
https://www.dropbox.com/sh/38ebrkr7kje0xzt/AADs0JIdC2xFXIE9xU06Ajvva?dl=0


SOCIAL MEDIA MESSAGING & MORE

SAMPLE MESSAGING TEMPLATES FOR SOCIAL MEDIA

I’m competing in a Hockey Helps the Homeless tournament to shutout homelessness in my community! Support my 
skate by donating to my fundraising page <your fundraising link> #BeAGameChanger #ThisGameMatters

On any given night, 30,000 people experience homelessness in Canada. Together, we can change this statistic. Please 
help me fundraise for my local #HHTH tournament <your fundraising link> #BeAGameChanger #ThisGameMatters

I’m facing off against homelessness in a #HHTH tournament! Join me in my fundraising efforts to ensure every 
Canadian has a place to call home <your fundraising link> #BeAGameChanger #ThisGameMatters

Help me shutout homelessness in my community by donating to my Hockey Helps the Homeless fundraising page!  
<your fundraising link> #BeAGameChanger #ThisGameMatters

Nearly 250,000 Canadians experience homelessness each year. Let’s change that number. Join me in shutting out 
homelessness across the country: <your fundraising link> 

I’m skating in a #HHTH tournament because I believe every Canadian should have a place to call home. Support my 
skate to end homelessness:  <your fundraising link> #BeAGameChanger #ThisGameMatters

FACEBOOK FUNDRAISERS

HHTH related hashtags: #ThisGameMatters #HHTH #BeAGameChanger 
To further your social reach: #Charity #Fundraising #HockeyHelps #NonProfit #Activism

Tweet or tag sponsors, celebrities (like your pros!), and more to get your voice heard and the message out!

Below are a few messaging templates that you can copy and paste to get the word out about your participation! Feel free to 
change it up, add emojis or make it more specific to your own local community.

When it comes to fundraising, there’s more than 
one way! While traditional methods like bake 
sales, reaching out to local businesses and 
collecting empties are all great ways of raising 
money, social media can be a very useful tool for 
soliciting donations too. Facebook actually has a 
built-in program to do just that! 

By creating a fundraiser on Facebook, you can 
reach your friends and thousands of others to tell 
them about your charitable cause – and you can 
do it in five simple steps!

1. Click the ‘Fundraisers’ button on the left side of 
your news feed.

2. Click ‘Select Nonprofit’
3. Search for ‘Hockey Helps the Homeless’
4. Fill in the fundraising details (why you’re raising 

money, how much you want to raise, etc.) and 
choose a cover photo.

5. Press ‘Create’ and voilà – you have officially 
made a Facebook fundraiser!

 
#ProTip: Get your friends and family to share your 
fundraiser to further your social reach!
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• 250,000 Canadians access homeless emergency services or sleep outside in a given year
• 30,000 people in Canada are homeless on any given night
• 10% of families do not have enough money to meet the most basic needs
• 50,000 people on any given night are considered “hidden homeless;” couch surfing, or sleeping in poor or un-affordable housing

• In 2016, 1,847 homeless persons were counted: 539 unsheltered (29%) 
and 1,308 sheltered (71%)

• The total number of homeless persons counted in Vancouver in 2017 is 
higher than last year (1,746 homeless persons) and continues to grow

• 6% increase since 2015 or up about 100 in numbers
• 500 of the City’s homeless are on the streets, while 1,300+ are in shelters
• 61% of people in Vancouver without a place to live had been homeless 

for less than a year, while 78% were facing a physical and/or mental 
health condition

VANCOUVER

• There is an estimated 3016 homeless people in the Montréal area
• 429 sleeping on the streets, 1066 in shelters, 1041 in transitional 

housing, 480 in others (2015)
• 76% of Montreal’s homeless population are men
• Veterans represent 6% of Montreal’s homeless.

MONTREAL

• There is an estimated 300 homeless youth on the streets in York Region 
on any given night

• Over 22,000 people in Markham are living under the poverty line, 
and over 22.5% of them are children. This is the highest rate of child 
poverty in York Region

• Estimated 2,891 individuals staying in homeless shelters

YORK REGION

• Any given night in London, 2000 are homeless. 600 in shelter and 
transitional housing, about 20 sleeping rough, 1000 or so who are 
couch surfing

• No. of individuals utilizing the shelter system: 12,000
• No. of households living in core housing need: 23,710

LONDON

EDMONTON
• 100,810 Edmontonians live in poverty; 27,970 of which are children 
• 2,307 people estimated to be homeless as of Fall, 2014. 425 are 

unsheltered (living on the streets), 471 provisionally accommodated 
(hotel/motel, addictions facility), 1,411 sheltered (emergency shelter, 
supportive housing)

• Homelessness has increased over 3% from 2012

BARRIE
• One in five people who experience homelessness are under the age of 

25, and studies show 70% of homeless youth have suffered some form of 
physical, sexual or emotional abuse

• Over 7,500 people estimated to be homeless but not seeking assistance
• 1,463 are living in facilities (including emergency beds) (2011)

• In Calgary, more than 3,500 people experience homelessness
• Nearly 300 children under 18 years of age are homeless in Calgary
• It’s estimated between 15,000 and 17,000 different people use an 

emergency shelter at least once every year in Calgary
• Of Calgary’s homeless, 286 were between 13 and 24 years old
• Number of people estimated living in ‘core housing need’: 23,165

CALGARY

• Estimated 447 people living on the streets (2013)
• Approximately 20% of Toronto’s homeless population are youth 

ages 16-24
• Youth are the fastest growing homeless population

BAY ST. (TORONTO)

• 623 people (including 193 children) in 2015 call the YMCA’s 
Emergency Shelter, home

• No. of individuals estimated to be living in emergency shelters:  
3,492 (est. for 2013)

• Over 3,000 people in Kitchener-Waterloo are estimated to be  
homeless on any given night

KITCHENER-WATERLOO

• The number of homeless veterans on the federal government’s radar is 
growing, with 770 veterans in the database in 2017

• Veterans often become homeless one decade after their service; some 
major issues that lead to that include addiction and mental health

HALIFAX

• Any given night, 169,000 - 195,000 individuals in Brampton, Caledon, 
and Mississauga that experience poverty

• 14,520 people, including almost 4,000 children, used homeless shelters 
or transitional housing in 2015

MISSISSAUGA

CANADA HOMELESSNESS STATISTICS
Use the statistics below from Homeless Hub in your fundraising asks to help 
explain why you’re facing off against such an important issue.

CANADA

• On any given night, an estimated 200 youth do not have a safe place 
to call home in Winnipeg

• In 2018, 1,519 people were counted: men accounted for two thirds of 
the homeless population (65.4% were male and 32.5% female)

• It is estimated that there are about 135,000 people at risk of becoming 
homeless, 7600 `hidden’ homeless, 1,915 short-term or crisis sheltered 
people and 350 living on the streets

WINNIPEG
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THANK YOU FOR SUPPORTING  
HOCKEY HELPS THE HOMELESS

GET INVOLVED TODAY. BE A GAME CHANGER.
WWW.HOCKEYHELPSTHEHOMELESS.COM

NATIONAL FOUNDING SPONSOR

GIVING HOPE TO CANADA’S HOMELESS SINCE 1996


